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TOURISM AND
RETAIL ANALYSIS

SOCIOECONOMIC
ANALYSIS

In 2024, A Coruña consolidated its position as a major tourist destination in northern Spain. According
to data from the INE (National Institute of Statistics and Census), overnight stays in the city increased by
3.14% in 2024 compared to the previous year, with significant growth in domestic and international
tourism. This growth was driven by cultural events, festivals, and the promotion of its urban beaches
and historic center.

During the summer of 2024, festive events attracted approximately 660,000 people, generating an
economic return of nearly €90 million. Hotel occupancy reached 90% in August, and the average
tourist stay increased from 3.2 to 3.4 days. 

With its cultural, culinary, and service offerings, A Coruña strengthens its role as an economic and
tourism hub in northwestern Spain. The city presents itself as a vibrant hub that balances tradition and
innovation, serving as an essential driver of regional development.

In 2024, the population of A Coruña reached 249,261, according to the INE (National Institute of
Statistics). This figure reflects a slight increase compared to the previous year, driven mainly by the
positive migration balance and moderate population growth in Galicia. A Coruña, one of the main
urban centers in northwestern Spain, continues to consolidate its position as a dynamic center in social
and economic terms.

The average gross income in the city was around 33,810 euros, according to the most recent data.
disposable income, occupying second place in its province, behind Oleiros, which remains in first place.
Regarding employment, A Coruña recorded an unemployment rate of 11.03% in February 2025, very
close to the national average of 10.4%, thanks to the expansion of the services and logistics sectors.

Exports and port traffic continue to be fundamental pillars of this city's economy. In 2024, the Port of A
Coruña recorded overall traffic growth of 5.23%. 
It has also been a historic year for cruises, with 168 stops and more than 400,000 passengers, with
an estimated economic impact of between 35 and 40 million euros on the city and metropolitan
area.

Finally, A Coruña also stands out for its dynamism in the technological field and its commitment to

sustainable projects, which has favored attracting investment in strategic areas.

Retail Report | 
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Plaza Lugo 9 Plaza Lugo 17

Plaza Lugo 9 Plaza Lugo 17

Plaza Lugo 9 Plaza Lugo 17Age and Gender

Average purchasing
power Average household size 

Heat maps

Annual income
29%

Potential market (inhabitants)
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216.700 246.000SOCIOECONOMIC DATA

PEDESTRIAN TRAFFIC
900.000

*The data shown in the graphs in
the sections ‘Socioeconomic
Data’ and ‘Pedestrian Traffic’
have been provided by Geoblink
by MyTraffic, a leader in traffic
data. geolocation in Europe.
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12Scalpers Men 7 Scalpers Women 4

Girls

3 St. Lucia Church

Blue Banana

Cleanliness

CURRENT ESTABLISHMENTS
 STREET

NUMBER

FASHION OTHERS COSMETICS SERVICES HOME FOOD SERVICES LOCAL AVAILABLENº

Nº facilities
41

Available facilities
0

Availability
0.0%

Categories

FASHION*

SERVICES

OTHER 

FOOD SERVICES

 COSMETICS

7,00%

5,00%

5,00%

15,00%

69,00%

*jewelry/watch shops represents 10.00% and is included in the fashion category

10     Retail Report | 

MINIMUM RENTAL RATE 

MAXIMUM RENTAL RATE
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YIELD 

HIGHLIGHTS FEATURED NEWS

From an investment perspective, and following the trend of previous years, transactions in A Coruña's
prime market are not very numerous, either in terms of rentals or investments.

Plaza Lugo and its surrounding area have established themselves as the most in-demand location,

displacing Calle Real and San Andrés. Due to the high profitability offered by this commercial area, all

brands seek to be present, as is the case with the Inditex Group, which has selected its stores in Plaza de

Lugo to implement and expand its new concepts. However, the lack of availability, the scarcity of available

space, and the fact that recent transactions have been off-market, create a difficult situation for brands

seeking to occupy a position in this plaza.

Of all the cities in Galicia, A Coruña stands out for attracting the interest of the main investment groups.
sisters from all over Spain, as is the case of the Spanish fashion giant, the Inditex Group, whose
headquarters are located in Arteixo.

Due to the low transaction rate in recent years, there is no specific reference to profitability.
average size in the prime area, although due to the scarcity of product mentioned above, profitability
would vary greatly between what would be the core of Plaza de Lugo and the locations on adjacent
and central streets.

Below, we highlight some of the transactions aRetail has participated in for the closing.

Beauty Prof 
>

The
Galician
Ideal

Magazine

>

-MAXIMUM | MINIMUM

PLAZA LUGO

4,25%

,Yield Maximum Yield Minimum 

5,0% 

https://www.revistabeautyprof.com/texto-diario/mostrar/4756136/perfumerias-primor-abre-primera-tienda-coruna
https://www.revistabeautyprof.com/texto-diario/mostrar/4756136/perfumerias-primor-abre-primera-tienda-coruna
https://www.revistabeautyprof.com/texto-diario/mostrar/4756136/perfumerias-primor-abre-primera-tienda-coruna
https://www.elidealgallego.com/articulo/a-coruna/mitica-cerveceria-plaza-coruna-convierte-tienda-scalpers-woman-5081224
https://www.elidealgallego.com/articulo/a-coruna/mitica-cerveceria-plaza-coruna-convierte-tienda-scalpers-woman-5081224
https://www.elidealgallego.com/articulo/a-coruna/mitica-cerveceria-plaza-coruna-convierte-tienda-scalpers-woman-5081224
https://www.revistabeautyprof.com/texto-diario/mostrar/4756136/perfumerias-primor-abre-primera-tienda-coruna
https://www.elidealgallego.com/articulo/a-coruna/mitica-cerveceria-plaza-coruna-convierte-tienda-scalpers-woman-5081224
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TOURISM AND
RETAIL ANALYSIS

SOCIOECONOMIC
ANALYSIS

According to the INE (National Institute of Statistics), Barcelona recorded a 2.22% increase in the
number of travelers in 2024, with a 4.4% increase among international tourists, who represent 83% of
the total. Overnight stays also grew by 2.6% compared to the previous year. The average expenditure
per person per day reached almost 100 euros, generating a historic economic impact rich. 

Likewise, the length of stay and accommodation prices increased in all categories. Barcelona’s
strategy in 2024 centered on attracting large-scale congresses and conventions, with the aim of
enhancing the overall quality of tourism. In the retail sector, the city experienced a strong recovery,
fueled by a surge in tourist arrivals and increased consumer spending. The outlook remains positive,
with investment expected to stay stable, supported by lower interest rates. This momentum reinforces
Barcelona’s position as a leading destination for both tourism and commerce in 2024.

Barcelona has continued its trend of demographic growth, closing 2024 with 1,686,208 inhabitants,
representing a 1.57% increase in its population. This growth is especially significant in the foreign
population residing in the city, which reached 25.4% of the total population in 2024.

The City of Counts has an average gross income of €42,200, which places it in the national ranking
In the province of Barcelona, municipalities such as Matadepera, Sant Just Desvern, Cabrils and
Sant Cugat del Vallès continue to surpass the capital in this regard with rents around 65,000 €.
In terms of unemployment, the rate as of December 2024 was 7.18%, slightly lower than the previous
year's rate and well below the national average.

1,57%
interannu

al

5,57%
interannual

 

-2,31%
interannual

1.686.208
 

42.200 7,18%method. 2022 feb. 25

Population Average Gross Income Unemployment

Pelai | Diagonal | Ferris wheel | Boulevard
of Catalonia | Angel Portal | Walk of Grace

Barcelona

Retail Report | 
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Age and Gender

Average purchasing power Average household size 

Heat maps

Annual income
30%

Potential market (inhabitants)SOCIOECONOMIC DATA
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have been provided by Geoblink
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data geolocation in Europe.
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12 Subdued,

Koroshi

1 Gaming,
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3

5

7

14Women Secret

16 Viena 18Prox.

Apertura

20 Available

Hotel Jazz, Subway, Vicio

NY Burger, Vodafone

Druni 

24 Druni 26The House of

Shells

30 Stradivarius

32The Body Shop

9

11

34Querol, E&E

36Happy Socks

38Natura, Tezenis

40 Tenths

Pharmacy, Normal

Supermarket
Starbucks

Pop Up

42MasVision, Florence

44 Sometimes 46Noel

Fun

Sephora

Lacoste

48Courir, Besson

50Nyx, Pandora

52Uk Supermarket, Scala Dei

1 CC Triangle

Pure Cuisine

Pop Up

Sidestep FGC

La Botiga

54 C&A

56

58 

Golden Park

Zara

Gant

Sandals&Co

60 Pull&Bear

62 McDonal’s,
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Jewelry
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M2
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100€/m2

170€/m
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CURRENT ESTABLISHMENTS
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*jewelry/watch shops represents 3.00% and is included in the fashion category

FASHION*  

FOOD SERVICES
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Age and
Gender

Average purchasing
capacity

Average household
composition 

Heat maps

Annual revenue
40%

Prospective market (inhabitants)SOCIOECONOMIC INFORMATION

PEDESTRIAN FLOW
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600 Camarasa,

Enrique Tomás

481-479

477 471

Media Markt

Ing Direct

Nike, Sephora

598 Orange

596 Oysho

594 Hotel Vinci Mae,

Aesop

469 Café Europa,

Jean-Pierre Bua,

Vista Alegre,

Chez Coco
467

465

592 Aristocrazy

590Massimo Dutti

588 Alain Affelou,

Brownie

586 584

Mango,

Mango Man

Zara

463 BBVA, Tailoring Room, Matta Pop

Up Optics Didizabás, Tartiné et

Chocolat, Rent4Banck459

60 San Telmo Café,

Zapata Jewelry,

Tresillo Galleries, Hi

Cream, Five Guys

449

580 Women's Secret, Tobacco Shop

Comptoir des Cottoniers, Falconeri,

Bimba y Lola, Hugo Boss578

576

447

445

443

441

Normal

Sanitas

Cafeteria Teo

Caser Health

572 Hackett, P.

de Paola

570 Movistar

439 Tunateca Balfegó,

Order from Home,

Ka International

437Tango Bank, Work Center

568 Santander Private Bank,

Hotel Wilson, Bo Concept,

Poke House554

556 Available

Banco Santander 550

435

433

Available, Available

Natuzzi, Available,

Available

538

536

534

102 CaixaBank

431

429

La Tagliatella

Kare Furniture

Rolex

Parfois

Verdecora

CURRENT ESTABLISHMENTS
 STREET NUMBER FASHION OTHERS COSMETICS SERVICES HOME FOOD LOCAL AVAILABILITYNo

Nº Locales
115

6 available
premises

Availability
5.00%

Categories

FASHION 

HOME 

SERVICES 

FOOD

SERVICES

COSMETICS

OTHERS

3,00%

1,00%

27,00%

24,00%

21,00%

19,00%

*jewelry/watch shops represents 4.00% and is included in the fashion category
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Restaurant, Tapas 24
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512 Roca Space,
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Vivari, Domestic Art

Gallery, Sleep 8, Le

Creuset, Manu García

506 The Mallorquina,

Tenuee & Tempomarket,

Equestrian Circle
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Fornet411 
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McDonald's,
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2

MINIMUM RENTAL RATE 

MAXIMUM RENTAL RATE
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Age and
Gender

Average purchasing
capacity

Average household
composition 

Thermal maps

Annual revenue

Prospective market (inhabitants)
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The data presented in the graphs
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2

CURRENT ESTABLISHMENTS
 STREET NUMBER FASHION OTHERS COSMETICS SERVICES HOME RESTORATION LOCAL AVAILABILITYNo

Nº Locales
51

2 locales available Availability
4.00%

Categories

FASHION

OTHERS

SERVICES

COSMETICS 

FOOD SERVICES

HOME 

24,00%

10,00%

4,00%

2,00%

2,00%

55,00%

*jewelry/watch shops represents 2.00% and is included in the fashion category

MINIMUM RENTAL RATE 

MAXIMUM RENTAL RATE

€/square meter/month
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Age and Gender

Average purchasing
capacity

Average household
composition 

Thermal maps

Annual revenue
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Prospective market (inhabitants
)

SOCIOECONOMIC INFORMATION
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137 Cortefiel

135Pibank, Ikks

133 Maripau

131 Jamaica, Ed Shoes

Barcelona Provincial
Council

129 Pronovias 127 Montale,

Cottet 125 X. Andreu, Morgan

de Toi 123 Normal

124 Calzedonia, Membur

122 Camper, Starbucks

120 St. Remo, Major

118 Subdued, American Vintage

121

119

117

The North Face, Sephora,

Intimissimi, Pharmacy,

Jewelry

116 Very Much, The Goose 114

Available 112 Agatha, Lourdes

Bergada

Paloma Barceló, Bas

115

113

111

Banco Sabadell

Alohas, Available

Brownie, Hoff

109 Black Dreams, Residences

Cocunat, Kiehl's, Good News 

Le Comet, Apodemia 108

System Action, Yamamay 106

Swarowsky, Geox

107 Mad 105 Florencia,

Anna Mora,
Earth

Technology

104 Mur Muri 102 Punto Roma,

Joan Sagrera, Nunu Bcn,

Sunglass Hut, Pharmacy

103

103-101

99 97

Lottuse, Mauri Aramis

L'Unic, Raffel Pages

Mango Kids, Bobo Choses

100Med Winds, Anciene, La Bodegueta

98 Panama Jack, Culinarium

Change Lingerie, Cremeria Gioelia

95

93

89

BO3, Noon The

Flute Available,

Mi&CO

92 Café & Tapas, Yves Rocher

90 Mango

Thomas Sabo, Mint & Rose,

Tobacco, Heritage Flag

Rambla de Catalunya Rambla de Catalunya

CURRENT ESTABLISHMENTS
 STREET NUMBER FASHIO

N
OTHERS COSMETICS SERVICES HOME FOOD SERVICES LOCAL AVAILABILITYNo

Nº Locales
230

7 available
premises

Availability
3.00%

Categories

*jewelry and watch boutiques represents 3.00% and falls within the fashion category.

FASHION

 FOOD

SERVICES

SERVICES

COSMETICS 

 HOME 

7,00%

3,00%

1,00%

22,00%

15,00%

48,00%
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87Vodafone, 

Bobbi Brown,

General Optics

86 Infinity, Lindt, Pharmacy, Pretty Ballerinas

84 Bimba y Lola, Unisa, Uno de 50 82 Nanos,

Boboli, Fornet, La Comet

80Mar y Terra, Brownie

85 Faborit,

Morato Etxart

& Panno Optics

83 Educational

Foundation

78Soul Soul, Etam 76

Numerous

74Intimacy Existence,

Sixt

81 That That,

Perfumería Júlia

79 Moritz,

Jacadi

Jo Malone, Les Nereides, Yuccs

Women's Secret, Something

Beautiful
73 71 

Banco Sabadell

Starbucks

72 Lola Casademunt, Javier Simorra, Orange

70 El Tros de la Rambla, Secrets Q 68 Ulanka 66

Farmacia, Boulevard, Tous

64MAC, Yerse

62 Ceremonies

Tezenis, Lord 60

69

67

65

Skechers

Nespresso, IQOS

Restaurant Maraña,

Colmado Quilmez, Niño Álvarez

58 56 54 Salomon, Chaotic

Casa Vives, Calzedonia

Bar Rovica, Pikolinos

52 Casas, Lush Fresh

61Tuc Tuc, L´Occitane, Intimissimi

59 Deutsche Bank

55 Santander

51 Tapas Workshop

49 New Balance

47 Columbia 45

Cooker,

Eurekakids

50 Forn San Jaume

48 46 Miller&Marc 44 Tea Shop,

Francesco, Bitte Wurst

Lourdes Berguedá

43 Calvin Klein,

Ferretería Bolívar

Casa Viva41

39 Alcampo

Two Jeys, Tascon

Macxipan

40 Catalan Farm,

Available, Goofretti

36 Kuntxabanck

34 Available, Queralt

32 Azure

Banana30Available, Dr. Bloom

37The House of Books 35 La

Caixa, Extremely Much

33 Denim, Items

31 Occasionally, Pastry Shop, La

Rambla 31

Rambla de Catalunya Rambla de Catalunya
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Age and Gender

Average purchasing capacity Average household composition 

20.3 million euros
Portal de l'Àngel Avenue

2,4
Portal de l'Àngel Avenue

SOCIOECONOMIC INFORMATION

Angel's Portal 5 Angel's Portal 40

51.6% WOMEN MEN 48.4%

30-44

15-29

45-59

0-14

60+

Age

20% 10% 0% 10% 20%

Rambla de Catalunya
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29

27

25

Ares Restaurant, La

Botiga, Piscolabis

Sleep 8, El Racó

26 Cat Wagen, Bexley

24 Supermarket 24h 22

Visionlab,

UK Supermarket

20 Anchovies

18Ciutat Comtal,

Intimissimi

23 Pangea

19 Available

17 Lucciano's Gelato Parlor

15 Belbo Siberia,

Tapas Les Corts,

Pura Brasa13

16 Calzedonia, Llongueras,

Java Estanco Footwear,

Solsona, 24-Hour

Supermarket

14

9

7

11 Supermarket,

100 Tapa Tapa

Koning

sandwiches

5

3

1

12 Chalito, Merkal

10Vista Optica, Starbucks

8 Spoon, Cottet

6

2

Lotería, Burger King,

Honest Green

Pharmacy, FCB Store

Santander:

Two Kisses

M2

SURFACE LEASES -C/ RAMBLA OF CATALONIA

30€/m2

50€/m2

60€/m2

90€/m2

150€/m

2

40€/m2

60€/m2

80€/m2

110€/m2

200€/m

2

Barcelona

Passeig 
de Gràcia

MINIMUM RENTAL RATE 

MAXIMUM RENTAL RATE

€/square meter/month
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PEDESTRIAN FLOW
1M

CURRENT ESTABLISHMENTS
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27Bank of 

Spain

44 Telephone

42 Pull&Bear

40Primor,

Residences

38 Tendam Group

36 Available,
34-32Massimo Dutti

25 Planelles Donat, Felgar

23 Alain Afflelou, Ulanka

21-19

30 Jewelry

Plates,28JJ Amor Jewelry,

Falconers

26Pikolinos, Oysho

Available

24 Stradivarius, Bershka

22 Lefties

20 Benetton

18 Intimissimi

17-15 Available, Hotel Catalonia,

Druni, Occasionally, All

STREET
NUMBER

FASHION JEWELER'S OTHERS COSMETICS SERVICES HOME FOOD SERVICES LOCAL AVAILABILITYNo

Nº premises 
71

8 available
premises

Availability
11.00%

Categories

*jewelry and watch boutiques represents 10.00% and falls within the fashion category.

FASHION

FOOD SERVICES

COSMETIC

SERVICES

OTHERS 

10,00%

8,00%

6,00%

3,00%

62,00%

Thermal maps

Annual revenue
40%

Potential market (population)

One 24 Feb 24 Mar 24 Abr 24 May 24 Jun 24 Jul 24 Aug 24 Sep 24 Oct 24 Nov 24 Dic 24

8.76M
Angel's Portal 5

2.77M
Angel's Portal 40

Angel's Portal 5 Angel's Portal 40

0

600,000

400,000

200,000

800,000

30%

20%

10%

0%

< 14.400 14.000
24.300

24.300
35.700

35.700
52.500

< 52.500

The data presented in the graphs
within the sections

'Socioeconomic Data' and
'Pedestrian Traffic' has been

supplied by Geoblink by
MyTraffic, a prominent authority
in traffic data. geolocation within

Europe.

PASSEIG DE GRÀCIA

Passeig de Gracia
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Age and Gender

Average purchasing capacity Average household composition 

SOCIOECONOMIC INFORMATION

52.1% WOMEN MEN 47.8%

19.9 million €
Passeig de Gracia

2,5
Passeig de Gracia

P. of Grace 9 P. de Gràcia 62 P. de Gràcia 86 P. of Grace 93

30-44

15-29

45-59

0-14

60+

Age

20% 10% 0% 10% 20%

Passeig de Gràcia

11 Zara

9 JD Sports

16Kiko, Available

14Available, Misako,

The House of Shells, Now Available

12 Tezenis

7Tomas Colomer, Planelles Donat,

E&E, Mango

5-3 Mango, Available

6 Foot Locker, Prats Joiers,

System Action, Brandy

Melville

4Change, New Balance

1 9 7 HeelsVicens Ulanka,

Cotton Turrones

2 Pans&Company

10Aw Lab, Levis

8 Macson

6 Tascon, Joyful Tablets

5Mar Bessas, Orprix

3-1 Florence,

Orouno

4SunGlass Hut, Nat Reserve, Shades

2Dr Martens, Casa Colomina

Aragazza

Giovanni, Kiko1
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PLAZA 
CARLES PI I SUNYER

ARCS

M2

SURFACE LEASES 

0-50

51-100

60€/m2

120€/m2

150€/m

2250€/m2

300€/m2

450€/m2

90€/m2

18O€/m

2 200€/m2

300€/m2

400€/m2

550€/m2

Barcelona

Passeig 
de Gràcia

MINIMUM RENTAL RATE 

MAXIMUM RENTAL RATE

€/square meter/month

-C/ PORTAL DE L’ÀNGEL
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Carmina Albaladejo

110 Macson

108 Valentino

107 Palau Robert 105 Dpto

Industria 103 Starbucks,

Boggi Milano

101Lladró, Balenciaga

106Disponible, 

Elegant

Ballerinas104 Golden Goose,

Prox. Opening

102 Stella McCartney,

Yves Saint Laurent

100 Michael Kors,

d

o

gs

99Tennis Point

All, Montblanc

97 Christian Louboutin, Jimmy Choo

95 Dolce & Gabbana

Salvatore Ferragamo,

Bottega Veneta

96 Massimo Dutti

94 Rabat

Santa Eulalia 93

91 Celine,

Ermenegildo Zegna,

Moncler, Loro Piana

92 One of 50,

La Pedrera

Building

90Ralph Lauren 

Pharmacy

88 Prada

87 Carolina Herrera

85 Versace 83 Fendi

PEDESTRIAN FLOW
1.3M

CURRENT ESTABLISHMENTS
 

PASSEIG DE GRÀCIA
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STREET
NUMBER

FASHION JEWELER'S OTHERS COSMETICS SERVICES HOME RESTORATION LOCAL AVAILABILITYNo

Nº premises
162

3 available
premises

Availability
2.00%

Categories

FASHION

SERVICES 

FOOD SERVICES

OTHERS 

HOME

COSMETICS

9,00%

5,00%

4,00%

3,00%

2,00%

75,00%

*jewelry and watch boutiques represents 10.00% and falls within the fashion category.

Thermal maps

Annual revenue

Prospective market (inhabitants)

One 24 Feb 24 Mar 24 Abr 24 May 24 Jun 24 Jul 24 Aug 24 Sep 24 Oct 24 Nov 24 Dic 24

1,8M 3.01M 3.01M 3,19M

P. of Grace 9

Passeig de Gracia

P. de Gràcia 62

P. of 
Grace 9

P. de Gràcia 86

P. of 
Grace 62

P. of 
Grace 86

P. of Grace 93

P. of 
Grace 93

The data presented in the graphs within the sections 'Socioeconomic Data' and 'Pedestrian Traffic' has been supplied by
Geoblink and MyTraffic, the foremost authority in geolocation data across Europe.

1.04M

0

260,000

520,000

780,000

30%

20%

10%

0%

40%

< 14.400 14.000
24.300

24.300
35.700

35.700
52.500

< 52.500
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81 Hermes 79

Pinko, Escada 75

Rolex

86 LongChamp 84 BBVA 82

Santander, Cartier, Suarez

73 Zadig & Voltaire,

The

Pearl71 Hugo Boss

69 Benetton

Louis Vuitton 80

78 Chopard, HubLot

76 Gucci

74 Dior, Bulgari

72 Chanel

67 Sandro, Pepe Jeans

65 Lululemon, Mango

63 Guess

61 Tifanny’s

66Universitat Fomatic, 

Mesika, Café di Francesco

64 Timberland, E&E

62 The Literary

Haven

59 57 Ba&Sh 55 Next Opening

Museo, Available 53 Dr. Martens

Rabat, Furla

60 Replay

58

56 Burberry

Hat, Etro

51 Bimba Y Lola, Hacket 49 Liu

Jo, Maje 47 Max & Co, Emporio

Armani

45 CaixaBank

43 39 Levis, Perfumeria

Regia

Bagues Jewelry

54

52 Geox

People's Bank

50 Maria Candelas, Pharmacy

48 Santander, McDonald's

37 Bandy Mellville,

Sephora, Loewe,

Tag Heuer35

46 Swarovsky, Gràcia Jewelry

44 American Vintage, 

Citrus Y Tapa Tapa,

Lynk & Co

33 Cos, Kenzo

29-31 Mango Man, In Stock

27

25 

Isdin, Pop-Up Ecoalf

BBVA

42 Zimmerman, Ikks

38-40 Prox. Ap. Philipp Plein,

Mango Art

Gallery36 
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SURFACE LEASES 
HIGHLIGHTS

To comprehend the events that transpired in Barcelona during 2024, it is crucial to concentrate on
Passeig de Gràcia.

Similar to Madrid, Barcelona has experienced a complete occupancy of available spaces in its most
notable commercial districts, resulting in nearly zero vacancy rates.

Once again, jewelry and timepieces have taken center stage on Passeig de Gràcia, with the
introduction of prominent brands such as Panerai, Chaumet, Carrera y Carrera, TAG Heuer, and the
new flagship of Patek Philippe in the Jardinets district. Several of these brands have yet to debut,
making 2025 a pivotal year in which this sought-after promenade will continue to attract attention.

Significant relocations have also occurred along the Passeig itself, including Louis Vuitton, which will
relocate to number 71 due to renovation work on its current premises, and Hugo Boss, which will
expand its footprint to over 1,000 m² at number 84.

However, Passeig de Gràcia transcends mere luxury. Emerging brands previously absent from the
market have made significant inroads, including the inaugural openings in Spain of Isdin, Onitsuka
Tiger, and Victoria's Secret, which has established its first store on Barcelona's High Street. Additionally,
the highly anticipated launch of the Primor flagship store is slated for spring 2025.

Beyond Passeig de Gràcia

Passeig de Gràcia has not been the sole prominent retail axis in Barcelona. Pelai Street has bolstered
its standing with the introduction of brands such as Normal, Vicio, and E&E, and soon-
This will serve as the venue for Álvaro Moreno's inaugural opening in the city.

Rambla de Catalunya, recognized as one of the streets with the highest volume of regular
transactions, has welcomed new openings in 2024 from brands previously unfamiliar to the city,
including Montale (cosmetics), Bexley, and Columbia.

Diagonal Avenue is solidifying its status as a premier shopping destination with significant openings,
including Sephora and Nike (located in the Áurea building, previously the Corte Inglés department
store), along with Aesop and Aristocrazy. Additionally, the highly anticipated launch of the Mango
flagship store in the iconic Hábitat building, at the intersection with Tuset Street, is forthcoming.

Investment and Market Outlook

From an investor's perspective, the appetite for Barcelona has not only persisted but has actually
intensified throughout the year. Every commercial asset entering the High Street market during 
2024 has proven to be a successful year for transactions, even in instances where the initial
conditions exceeded widely accepted market values. Notable examples include the new Patek
Philippe flagship on Passeig de Gràcia, which concluded with a return exceeding 4%, and the
adjacent store at number 117 in Jardinets, which achieved a return just below 4.5%.

PASSEIG DE GRÀCIA
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23Marina Rinaldi,

Max Mara

21 Samsonite,

Tumi, Muji

34Point Rome,

Adolfo Domínguez

Isabel Marant 32

30Zara Home

28 26N.O.

Arket 24 Oasis

Five Guys

19 Diesel,
The Barcelona Stock Exchange

17 Nike 15 Tommy

Hilfiger, FCB

22Mango Kids

20Bel Modas

18Swatch, Uniqlo

13 Oysho, Guess,

Yelmo Cines,

Massimo Dutti

52 Geox

11 H&M, Pop-Up

Natura Lego

9 

16 Zara, Zara

Man, & Other

Stories, Salsa

Jeans

12-14

8-10

6

2-4

7

5

3

1

Ray-Ban, Rituals,

Adidas, Camper,

Farggi

Bershka, Banco

Santander,

Stradivarius,

Apple

M2

70€/m2

180€/m2

200€/m2

300€/m2

350€/m2

500€/m

2

120€/m2

23O€/m2

280€/m2

350€/m2

400€/m2

600€/m

2

0-50

51-100

€/square meter/month

MINIMUM RENTAL RATE 

MAXIMUM RENTAL RATE

-C/ PASSEIG DE GRÀCIA
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YIELD 

FEATURED NEWSIn the Portal de l’Àngel area, a minimum of five investment transactions have been finalized on streets
including Canuda, Duc, and Santa Anna, with entities such as EME Studios and Nude Project realizing
returns in the range of 5% to 5.5%. Even historic sites, such as the property at Rambla de Catalunya 47
(previously occupied by New Balance), have secured new ownership following Columbia's agreement
to lease, yielding a return exceeding 4.5%.

Outlook for 2025

Despite robust investment momentum, the primary challenge confronting the Barcelona market
continues to be the restricted availability of prime assets. Numerous off-market transactions are
anticipated to be formalized in the initial months of 2025, particularly in Passeig de Gràcia and Portal
de l'Àngel. These transactions, spearheaded by family offices, are favoring distinct processes secrets
and demonstrate an increasing readiness to undertake progressively larger investment amounts. 

All signs suggest that the level of activity in Barcelona during the first half of 2025 will attain its peak
since the onset of the post-pandemic period.

Below, we outline several transactions in which aRetail has engaged for the closing.

Prime
Commercial
Corridor

Idealista
News

Fashion
Network

Just Retail
News

>

>

>

>

- MAXIMUM | MINIMUM

Yield Minimum Yield Maxima 

PELAI

4,25%

4,75%

RAMBLA DE CATALUNYA 

4,1% 
4,75%

DIAGONAL

4,0%

4,75%

PORTAL DE L’ÀNGEL 

3,5% 

4,0%

PORTAFERRISSA

4,25%

5,0%

PASSEIG DE GRÀCIA

3,3% 

3,75%

https://www.ejeprime.com/comercial/onitsuka-tiger-aterriza-en-espana-con-una-flagship-store-en-paseo-de-gracia
https://www.ejeprime.com/comercial/onitsuka-tiger-aterriza-en-espana-con-una-flagship-store-en-paseo-de-gracia
https://www.ejeprime.com/comercial/onitsuka-tiger-aterriza-en-espana-con-una-flagship-store-en-paseo-de-gracia
https://www.idealista.com/news/inmobiliario/retail/2024/02/16/811115-victoria-s-secret-desembarca-en-paseo-de-gracia-alquila-un-local-a-generali-para-su
https://www.idealista.com/news/inmobiliario/retail/2024/02/16/811115-victoria-s-secret-desembarca-en-paseo-de-gracia-alquila-un-local-a-generali-para-su
https://es.fashionnetwork.com/news/El-gigante-del-lujo-lvmh-arrienda-un-local-en-el-paseo-de-gracia-barcelones,1678241.html
https://es.fashionnetwork.com/news/El-gigante-del-lujo-lvmh-arrienda-un-local-en-el-paseo-de-gracia-barcelones,1678241.html
https://www.justretail.news/noticias/ee-abre-una-tienda-en-el-passeig-de-gracia-de-barcelona/
https://www.justretail.news/noticias/ee-abre-una-tienda-en-el-passeig-de-gracia-de-barcelona/
https://www.idealista.com/news/inmobiliario/retail/2024/02/16/811115-victoria-s-secret-desembarca-en-paseo-de-gracia-alquila-un-local-a-generali-para-su
https://www.ejeprime.com/comercial/onitsuka-tiger-aterriza-en-espana-con-una-flagship-store-en-paseo-de-gracia
https://es.fashionnetwork.com/news/El-gigante-del-lujo-lvmh-arrienda-un-local-en-el-paseo-de-gracia-barcelones,1678241.html
https://www.justretail.news/noticias/ee-abre-una-tienda-en-el-passeig-de-gracia-de-barcelona/


Barcelona Barcelona50  | Retail Report Retail Report | 51

Hi Retail 
News >

Just Retail 
>

Just Retail 
>

Fashion
Network

Fashion
Network

Just Retail 
Brainsre 

>

News

News

News
News

>

>

>

https://hiretail.es/tiendas/aretail-intermedia-la-apertura-de-la-primera-tienda-scuffers-en-barcelona/
https://hiretail.es/tiendas/aretail-intermedia-la-apertura-de-la-primera-tienda-scuffers-en-barcelona/
https://hiretail.es/tiendas/aretail-intermedia-la-apertura-de-la-primera-tienda-scuffers-en-barcelona/
https://hiretail.es/tiendas/aretail-intermedia-la-apertura-de-la-primera-tienda-scuffers-en-barcelona/
https://www.justretail.news/noticias/aw-lab-abrira-una-nueva-tienda-en-barcelona-de-la-mano-de-aretail/
https://www.justretail.news/noticias/aw-lab-abrira-una-nueva-tienda-en-barcelona-de-la-mano-de-aretail/
https://www.justretail.news/noticias/aw-lab-abrira-una-nueva-tienda-en-barcelona-de-la-mano-de-aretail/
https://www.justretail.news/noticias/mulaya-abre-un-nuevo-espacio-en-barcelona-de-la-mano-de-aretail/
https://www.justretail.news/noticias/mulaya-abre-un-nuevo-espacio-en-barcelona-de-la-mano-de-aretail/
https://www.justretail.news/noticias/mulaya-abre-un-nuevo-espacio-en-barcelona-de-la-mano-de-aretail/
https://es.fashionnetwork.com/news/Eme-studios-subira-su-apuesta-por-el-retail-en-2025-y-se-instalara-en-barcelona-en-primavera,1686893.html
https://es.fashionnetwork.com/news/Eme-studios-subira-su-apuesta-por-el-retail-en-2025-y-se-instalara-en-barcelona-en-primavera,1686893.html
https://fashionunited.es/noticias/retail/h-m-trae-arket-a-espana-y-abre-su-primera-tienda-en-barcelona/2024070543529
https://fashionunited.es/noticias/retail/h-m-trae-arket-a-espana-y-abre-su-primera-tienda-en-barcelona/2024070543529
https://www.justretail.news/noticias/lamparayluz-elige-barcelona-para-abrir-su-primera-tienda-en-espana/
https://www.justretail.news/noticias/lamparayluz-elige-barcelona-para-abrir-su-primera-tienda-en-espana/
https://brainsre.news/grupo-alting-alquila-primor-local-comercial-paseo-de-gracia/
https://brainsre.news/grupo-alting-alquila-primor-local-comercial-paseo-de-gracia/
https://brainsre.news/grupo-alting-alquila-primor-local-comercial-paseo-de-gracia/
https://www.justretail.news/noticias/aw-lab-abrira-una-nueva-tienda-en-barcelona-de-la-mano-de-aretail/
https://www.justretail.news/noticias/mulaya-abre-un-nuevo-espacio-en-barcelona-de-la-mano-de-aretail/
https://www.justretail.news/noticias/lamparayluz-elige-barcelona-para-abrir-su-primera-tienda-en-espana/
https://brainsre.news/grupo-alting-alquila-primor-local-comercial-paseo-de-gracia/
https://es.fashionnetwork.com/news/Eme-studios-subira-su-apuesta-por-el-retail-en-2025-y-se-instalara-en-barcelona-en-primavera,1686893.html
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Bilbao has established itself as a significant tourist destination in Spain and Europe. According to data
from the National Institute of Statistics (INE), in 2024, the city registered a total of 1,200,000
travelers, of whom more than 500,000 were foreign residents. This growth has been fueled by the
influx of international tourists, who account for more than 50% of visits. Bilbao combines its historical
and cultural heritage, such as the Guggenheim Museum and the Old Town, with high-quality cuisine
and attractive leisure activities, making it a popular destination year-round. Iconic areas such as
Gran Vía and Arenal maintain a high level of commercial occupancy, attracting both international
brands and small local businesses.

Bilbao continues to invest in a tourism offer that continues to expand and in retail trade-
It is resilient, positioning it as a key driver of the Basque Country's economy. The city is undergoing a
process of internationalization and continues to gain appeal, both for tourists and new residents, who
find it a place in constant evolution.

According to the INE (National Institute of Statistics and Census), Bilbao's population has reached
348,089, reflecting slight growth compared to the previous year. This increase has been driven
primarily by a positive foreign migration balance, in line with the city's attractiveness as both a
residential and tourist destination. This dynamism reinforces Bilbao's position as one of the main
urban centers in northern Spain, contributing significantly to the region's economic and social
development.

Bilbao has an average gross household income of €49,702 (INE 2022), a moderate economic level
compared to other Spanish cities with similar characteristics. In terms of employment, the city's
unemployment rate stood at 12.46% in February 2025, according to the INE, reflecting improvements
in key sectors such as industry, services, and technology. In the Basque Country,
co, the unemployment rate reached 8.2% at the end of 2024, with a downward trend driven by the
recovery of sectors such as tourism and services.

Bilbao, the capital of the province of Bizkaia in the Basque Country, has undergone a remarkable
transformation.
socioeconomic development in recent decades, going from being an industrial city to a reference
you in services, culture and tourism.
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Bilbao

Age and
Gender

Average purchasing power Average household size 

52.4% WOMEN MEN 47.6%
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49.702 12,46%348.089 method. 2022 feb. 25

Population Average Gross Income Unemployment
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Gran Vía
López de Haro
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43 Suarez

5Government Delegation48Atelier, Coffela, 

Nature, Symbol
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To the Elegant
World, Scalper's
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Falconeri,

Sabadell

45Avirex, Dr Bloom, COS,
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Punto Roma
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Purificación García

41 Ecoalf, Guess,

Alvaro Moreno,
4 Dan John, Singularu,

Forum Sport

STREET
NUMBER

FASHION OTHERS COSMETICS SERVICES HOME FOOD SERVICES LOCAL AVAILABLENo

Nº Locales
84

Available premises
1

Availability
1.00%

Categories

FASHION* 

SERVICES 

OTHERS 

FOOD SERVICES

COSMETICS 

15,00%

8,00%

6,00%

4,00%

HOME 1,00%

65,00%

*jewelry/watch shops represents 5.00% and is included in the fashion category

Heat maps

Annual income

Potential market (inhabitants) 592.200
G. Via Lopez

de Haro

514.800
G. Via Lopez

de Haro

474.100
G. Via López
de Haro 44 

G. Via Lopez de Haro

G. Via Lopez de Haro

G. Via Lopez de Haro

G. Via Lopez de Haro

G. Via Lopez de Haro
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1.32M

1.76M

0

880.000

440.000

30%

20%

10%

0%

40%

< 14.400 14.000
24.300

24.300
35.700

35.700
52.500

< 52.500

*The data shown in the graphs in
the sections ‘Socioeconomic
Data’ and ‘Pedestrian Traffic’
have been provided by Geoblink
by MyTraffic, a leader in traffic
data.geolocation in Europe.
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23 Zara

21 Calzedonia,

Bimba & Lola

19 BBK 17
Pull&Bear

15Nespresso, 

Mango Man
13 Mango

11 Banco Sabadell,
Stradivarius

M2

9

39

Sfera, Coffee

and Tapas,

Suarez, Tezenis

28Massimo Dutti,

Lacoste

26 Benetton

24 22Ulanka,

Primor

Arrese Pastry Shop, Levis

20 Lefties

6 Lush, Hoss Intropia, Rituals,

Extensions, Cafeteria Monterrey,

Snipes, General Optics

1 Primark

SURFACE RENTALS -Gran Via Lopez de Haro Street

40 Santander,

Max Mara,
Sephora

36La Caixa, 

Brownie, The House of
Shells

30Kutxa Bank

37Parfois, Misako,

Women Secret

35
33 Perodri

Jewelry

31Oysho, Swatch, Running

27 Foot Locker, All

25 Provincial Council

PLAZA
MOYUA
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€/square meter/month



YIELD 

HIGHLIGHTS FEATURED NEWS

The interest of brands in establishing themselves in Bilbao, or if they already are, in improving and
expanding their concepts, is undeniable. Gran Vía is consolidating its position as the capital's most
desirable street for the mass market, but also with the highest rents in the city. On this street, we can
see two very different sections in terms of rents and operator profiles: the section between Plaza
Moyúa and Circular (mass market) and between Plaza Circular and Máximo Aguirre Street (premium).
Ercilla continues to be of interest to medium/premium brands, but in recent years, a competitor has
emerged that is gaining ground: Marqués del Puerto Street, with a very attractive retail mix for this
type of brand.

From an investment perspective, we must continue to view Bilbao as one of the main target cities for
both national and international investors.

However, transactions on commercial streets such as Gran Vía and Ercilla have been virtually
nonexistent, as most of the premises are divided among four families in the city, and transactions are
virtually nonexistent. This is why the few options available in a highly opaque off-market are hovering
around 4.25% and are not being transacted.

We could say that the currently accepted profitability in Bilbao is 4.5%-4.75%.

In the part of the city where the most transactions have been made, as it remains a place of interest
for brands to open within the city, is the old town. Correo Street and its surroundings
The price of these products continues to attract interest from investors and retailers. In this area,
however, we should expect returns to be between 5.5% and 6%.

Below, we highlight some of the transactions aRetail has participated in for the closing.

The Mail >

-MAXIMUM | MINIMUM

GRAN VIA LOPEZ DE HARO

4,5% 5,0%

Yield Maxima Yield
Minimum 
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Madrid continues to consolidate its position as a leading urban tourist destination in Spain and

worldwide. In 2024, it remained the third most attractive tourist destination in the world, with a 12%

increase in international visitors and an 11% increase in overnight stays by foreign tourists, according

to the INE (National Institute of Statistics and Census). This growth was also reflected in average

spending per tourist, which rose 12% compared to the previous year, strengthening the economic

impact of tourism on the city. The capital stands out for its rich cultural offerings, varied cuisine,

leisure and entertainment options, and excellent transportation infrastructure. Major international

events such as FITUR and ARCOmadrid continue to be key drivers for attracting visitors and

generating significant revenue.

In the Retail sector, Madrid increased its retail sales by 0.7% year-on-year during the month of

November, according to data from the INE. In the case of employment, it grew by 3.8% year-on-year,

1.9 points above the national average. This sector represents 6% of the Region's Gross Added Value

and demonstrates great strength, reflected in the high occupancy rates in iconic shopping areas.

These areas are not only a benchmark for shopping tourism, but also for luxury retailers and major

international brands, driving the city's economic growth..

In 2024, the population of Madrid reached 3,416,771 inhabitants, an increase of 2.5% compared to 

compared to the previous year, driven primarily by international migration. This growth has fostered

the city's social and economic dynamism, consolidating it as Spain's largest urban center. The cultural

diversity resulting from this phenomenon enriches the capital's cultural, employment, and consumer

offerings.

Madrid has an average gross income of €42,972, surpassing nearby municipalities such as Pozuelo

de Alarcón (€85,323) and Boadilla del Monte, which lead the national rankings. The unemployment

rate in the capital is 7.12% (February 2025), significantly lower than the national average, reflecting its

strong labor market and ability to attract investment and businesses.

In the economic sphere, Madrid reaffirms its position as the leader of national growth, recording a

3.4% increase in GDP in the third quarter of 2024 compared to the same period last year. With a 19.4%

contribution to national GDP, the region consolidates its position as Spain's economic engine and

epicenter of business creation. Furthermore, it stands out for its capacity to attract foreign investment,

capturing more than 7.94 billion euros in the first half of 2024, and to reach a new record in Social

Security affiliation, with more than  3.7 million registered workers. These factors reinforce its profile as a

strategic and globally competitive capital.

Madrid
 Ortegay Gasset|Serrano

Preciados | Fuencarral | GranVía
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Ortega
y Gasset
Madrid

Age and
Gender

Average purchasing power Average household size 

30-44

15-29

45-59

0-14

60+

Age

20% 10% 0% 10% 20%

SOCIOECONOMIC DATA

Ortega y Gasset
Street

Ortega y Gasset 14 Ortega y Gasset 17

Ortega y Gasset
Street

52.7% WOMEN MEN 47.3%

21.9Mil € 2,5

+2,5%
interannual

+4,78%
interannual

-10,77
interannual

3.416.771 
 

42.972 7,12%method. 2022 feb. 25

Population Average Gross Income Unemployment

Madrid, with its combination of diverse tourism and dynamic retail, strengthens its position as a key
driver of the national economy. The capital continues to attract millions of visitors and residents who
find it a vibrant, cosmopolitan, and constantly evolving city.
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7 Gucci
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Heat maps
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Madrid
Serrano

Age and Gender

Average purchasing power Average household size 

SOCIOECONOMIC DATA
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CURRENT ESTABLISHMENTS
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2 Primor

3 El Corte Inglés

4

Sphere6 Foot Locker

5 7Sport 2000,
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MAC,

Lotteries
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CURRENT ESTABLISHMENTS

 STREET
NUMBER
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Nº Locales
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Availability
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FASHION* 
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*jewelry/watch shops represents 5.00% and is included in the fashion category
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Madrid
Fuencarral

Age and Gender

Average purchasing power Average household size 

30-44

15-29

45-59
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60+

Age

20% 10% 0% 10% 20%

SOCIOECONOMIC DATA

Fuencarral 8

Fuencarral Street

Fuencarral 45

Fuencarral
Street

51.5% WOMEN MEN 48.5%

20,6Mil € 2,4

32Of Mary,

Madrid Games

34Game, Konnichiwa

27Visionlab, Starbucks

29 Tacobell 31Taberna

31

36La Tagliatella

38Brewery, Souvenirs

33Prox. Opening, Preciados 33,

Expresso Americano, CBA,

Movil Point, Creperie

40Llao Llao, Uncle Papelón

42El Gancho, Steakburger

35Ale Hop, Pharmacy 37Hotel

Preciados, Café Valera

44Asador Aranda

46 Mickey Mouse
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PEDESTRIAN TRAFFIC
1.1M

CURRENT ESTABLISHMENTS

 STREET
NUMBER

FASHI
ON

OTHER
S

COSMETICS SERVICES HOME RESTORATION LOCAL AVAILABLENo

Fuencarral
Street

2 Swiss Union, Siroko,

Tobacco Shop

4Footlocker, Mango Man

6 Tezenis

1 Telefónica

3

5Adolfo Dominguez,

Telefónica Foundation

Munich

8 P of Paola, Chalcedony

10Maje, The Body Shop,

Intimissimi

12 Size?

7Mira Mira

9 Tatto, The House of Cases,

Tommy Hilfiger, Money Transfer

11 Hoff

13 Sometimes 15 Antony

Morato 17 Pikolinos, Uno

de 50 19 Diesel

14Victoria´s Secret, Change Group

16COS, Sephora

18Nude Project, Calvin Klein Jeans

20The Goose,

Pandora

21 Gallery,

Springfield

23New Balance,

Hawaii

22Rituals, Quicksilver 24

Levi´s 26The North Face,

Lola Rey

25 AG25,

Glo Shoe Store,

Women's Secret,

Birkenstock
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Nº Locales
130

Available premises
0

Availability
0.00%

Categories

FASHION*

RESTORATION

OTHER

COSMETICS

HOME SERVICES 

12,00%

10,00%

6,00%

2,00%

2,00%

70,00%

*jewelry/watch shops represents 16.00% and is included in the fashion category

Fuencarral 8

Fuencarral
Street

Fuencarral 45

Fuencarral 8 Fuencarral 45

Heat maps

Annual income
30%

Potential market (inhabitants
)

One 24 Feb 24 Mar 24 Abr 24 May 24 Jun 24 Jul 24 Ago 24 Sep 24 Oct 24 Nov 24 Dic 24

7.75M 7.75M

0

440.000

220.000

660.000

880.000

22%

15%

8%

0%

< 14.400 14.000
24.300

24.300
35.700

35.700
52.500

< 52.500

*The data shown in the graph
s in the sections ‘Socioeconomic

Data’ and ‘Pedestrian Traffi
c’ have been provided by Geob

link by MyTraffic, a leader
in traffic data. 

geolocation in Europe.
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Fuencarral  Street Fuencarral  Street

28Yoyoshop & I Play

30 Misako

27Crocs, Hawkers

29 Subdued 31Iris

Zapatería, 

Karl Lagerfeld

32 Applause

34 Chaotic

33Vas Shoe Store,

Puma

35J Canovas,

Awlab

37Dr. Martens,

Kielh´s

39Kiko Milano,

Tenths

36Muji

38Desigual

42Fick, My Cases, 
Something Beautiful, Altonadock

40Camilas, Minimalism

Brand

41Jacks & Jones, Blue Banana

43Lindt, Sunglass Hut, Agatha Paris,

Dunkin' Coffee, Delisko Café, La

Pecera, Coco, Llao Llao, Starbucks

46Freshly Cosmetics, Primor

48 Scalpers

50Ese or Ese, Silver Market

52Brandy Melvine

45 Lateral, Decathlon, Guess

47Nude Project, Blue Banana, 

Studio

49 Orio Restaurant

54Apodemia,

Surkana
56 Sphere

51 U-Casas 53Scalpers, Cafes Pozo,

Pompeii 55Decor Bloom, Morrison

57Superdry, Mercado de San Ildefonso

58Pizzart, Tea Shop

60 Mocha

62Renata & Co

64Lush, Apaloosa Jewelry,

Tell me you love me

66Hu & Clau

59 Noon

61 Brownie

55 SEE 57Monisqui, Lola

Casademunt

68 Tenths

70 Mango,
Fakegods,

Tobacco Shop

69Jimmy Lion

71Two Jeys, Rocablanca Cafeteria

73Biscuit, Steakburger
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Age and
Gender

Average purchasing
power

Average household size 

Heat maps

Annual income

Potential market (inhabitants
)

One 24 Feb 24 Mar 24 Abr 24 May 24 Jun 24 Jul 24 Ago 24 Sep 24 Oct 24 Nov 24 Dic 24

4,26M
Gran Vía 16

2.96M
Gran Vía 31

4,26M
Gran Vía 32

2.96M
Gran Vía 78

SOCIOECONOMIC DATA

PEDESTRIAN TRAFFIC
3.8M

Gran Vía 16

Gran Via
Street

Gran Vía 31 Gran Vía 32

Gran Via
Street

Gran Vía 78

Gran Vía 16

Gran Via
Street

Gran Vía 31 Gran Vía 32 Gran Vía 78

30%

20%

10%

0%

40%

< 14.400 14.000
24.300

24.300
35.700

35.700
52.500

< 52.500

1.52M

2.28M

3.04M

0

760.000

*The data shown in the graphs in the sections ‘Socioeconomic Data’ and ‘Pedestrian Traffic’ have been provided 
by Geoblink by MyTraffic, the leader in geolocation data in Europe.

 
Madrid
Gran Via

51.9% WOMEN MEN 48.1%

30-44

15-29

45-59

0-14

60+

Age

20% 10% 0% 10% 20%

19.9Mil € 2,45
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80 Santander

78Nomad Art, 

Arteria Coliseum Theater

76Create Pop Up, Disponible

73Starbucks, La Arapera, 

Lupita Cuzco

71Heladera la Deliceria

69Burger King

74Ale Hop,

Hotel Tryp Memphis

Tacos

67 Tiger

65Souvernirs, Vips,

Hotel Espahotel, Salvador Bachiller

72Ham Museum,

Hotel Madrid,

El Gaucho

70La Chocita del Loro

68Sabadell, Souvenirs,

Tony Roma´s

63Ginos, Friking, Western Union, 

Memories, Memories

61 Wood

66Vincci Hotel, EDP Theatre, 60Pop Up Citiees, BBVA
EDP Box Office 58Starbucks, Churreria Los Entendidos,

64Wok Garden, Txapela 62The

Green Mermaid, The Box

Look Look

59The House of Carcasses, Tobacco Shop, 55Steakburger, Decoration

Gran Via Ham, Elbow, Tuscany McDonald's, Ham 55

57Foster Hollywood, Souvenirs, 53Disponible,

Lope de Vega

Theatre

Hotel Emperador

Santander 54Fick Company, Tetro Rialto, 

56Decoration, Memories, Bravo Java, Dicoteca Lulas,

Sweet CandyFundas Inspiral, Ramen,

Palazzo, Money Exchange

51Lacoste, Pharmacy, 45 Memories, 

Money Exchange Carl's Junior, Tourist Information

Castilla-La Mancha49Look Look, Vips 47Atlético de Madrid,

Vicens Turrones

52 KFC

Honest Greens

Gran Via Street Gran Via Street
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CURRENT ESTABLISHMENTS
 STREET NUMBER FASHION OTHERS COSMETICS SERVICES HOME RESTORATION LOCAL AVAILABLENo

Nº Locales
188

2 locals available Availability
1.00%

Categories

FASHION

RESTORATION*

OTHER

COSMETIC

SERVICES 4,00%

13,00%

36,00%

26,00%

24,00%

*jewelry/watch shops represents 4.00% and is included in the fashion category
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50Sports, 
Tobacco

shop, Tenths

48 Miniso

43b Urban Outfitters, 

41 Cine Capitol, Hotel Capitol,

Benetton

39 Primor,

NYX

37 Uniqlo

46Souvenirs, Pop Up

Starbucks, Papizza, Vine Vera,

Press Palace, The Body Shop

33Point Rome,

Oysho

44Five Guys, Zap Shop, Nespresso

42Prox. Sunglass Hut, Parfois

40Llao Llao, Burger King, Springfield

31 Skechers, Clarks,

Real Madrid Store

38Victoria’s Secret, 

Hotel Atlántico, Tous

36 Rayban 34Zara

Spain, S.A.

29The House of the Book,

Yves Rocher
27Scalpers, 

Salsa

32Pull&Bear,

Mango,

Primark,

H&M

25Kiko, Western Union Exchange,

Tryp Gran Vía Hotel, Bershka,

McDonald's

30Pans & Company, Calcedonia,

Starbucks,

Décimas,

Stradivarius, Nike

28 Telefónica

21 Adidas 19 Courts 17 Royal

Oratory Caballero

of Grace

26Swiss Watchmaking Union,

Papizza, Pharmacy,

Aristocrazy

15 Decoration,

Change Money, New Era,

Clarks, Columbia

13Kutxa Bank, Souvenirs
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Gran Via Street Gran Via Street

€/m²/month

Section I: from Callao to Plaza de España

€/m²/mes

Section II: from Montera to Callao

SURFACE RENTALS SURFACE RENTALS -C/ GRAN VIA -C/ GRAN VIA

90 91

MINIMUM RENTAL RATE

MAXIMUM RENTAL RATE MINIMUM RENTAL RATE

MAXIMUM RENTAL RATE



SURFACE RENTALS 
HIGHLIGHTS 

During 2024, Madrid has continued to stand out as the epicenter of new commercial
openings and renovations throughout the city. In the Salamanca neighborhood, especially
on Ortega y Gasset Street, this year has been particularly dynamic, with the arrival of major
brands such as Fendi, Richard Mille, and Carrera y Carrera, the relocation of Balenciaga
from Lagasca to Ortega y Gasset, and the long-awaited opening of Tiffany's. These
openings have further consolidated this area as a benchmark for luxury brands, generating
strong demand for establishments there. For 2025, the arrival of Longines, the expansion of
the Chanel store, and a possible lease on the premises formerly occupied by Lavinia are
expected.

Serrano Street has also undergone significant transformations, with the opening of Joyería
Chochron and The Library (part of the Paraguas Group) in the section closest to the Retiro
Park, as well as the relocation of Rimowa to a space of over 400 m2 and the opening of a
new Joyería Suarez at number 42 on the street. In the coming months, the opening of Tudor
at the intersection with Hermosilla Street, Paul Bakery, the relocation of Chopard to the area
most coveted by luxury brands and the arrival of three new brands on the section of
Serrano between Ortega y Gasset and Juan Bravo are expected. The consolidation of
Serrano Street as the main artery of luxury in Madrid
drid remains a reality and will continue to attract new firms.

The jewelry sector has played a leading role in the openings of the Salamanca
neighborhood.
ca, being the main driver of new arrivals to the area. In addition, this neighborhood has also
been the scene of several commercial operations, the most notable being the opening of
the new Zara Man concept, which includes its own cafe, Zacaffe, in the premises previously
occupied by
Pull&Bear.

In the city center, Gran Vía has seen the arrival of Victoria's Secret and Nike in the most
established section, while Miniso has opened its first flagship store in Spain at number 48 on
this iconic street. In addition, other notable openings include Columbia, New Era, and the
second
Honest Greens' restaurant has also opened in the area. Although Preciados Street saw
fewer changes last year, 2025 will bring new openings, such as Primor in the former
Pull&Bear location, as well as new brands in the Fnac building in Callao and the possible
arrival of a brand in the space currently occupied by Sfera.

Gran Vía will also see important transformations, with the opening of Druni and Chalito at
number-
ro 43, the relocation of Ray-Ban to number 38 and the possible arrival of new stores at
number 
76. One of the highlights of 2025 will be the reopening of the Palacio de la Música, which will
offer a new range of dining, retail, and cultural offerings after being closed for many years.

Fuencarral Street has seen numerous openings and relocations, with urban and young
brands such as Nude Project and Blue Banana opening stores exceeding 200 m2,
consolidating the area as a benchmark for a younger audience.

As for the upper area of the Salamanca district, the streets Goya and Conde Peñalver have
been revived.
talized with the expected opening of Primark and Sephora, which has generated great
interest from major brands looking to establish themselves in the area. In addition, the
Monthi-

Gran Via Street

24 Casino 22Prox.

Beata Pasta,

Ham shop, Bravo Java,

H10 Villa de la Reina

11Prox. Opening, Hotel las Letras

9

7

5

Catalonia Hotels Joyeria

Sanz, Honest Greens

Opening Soon

20 Patisserie

18 WOW

3 Att to the Citizen

1Lynk&Co, Sumo, Tim Hortons,

The First, Grassy Jewelry,

Prox. El Paraguas Group

16Ale Hop, Steakburger 14Western

Union, Instituto de la Famlia 12Museo

Chicote, Change Money, 

10Rosi Perfumery,

Engogo

8Loewe

Queen's Market, Vincci Hotel, Queen's Tavern

6 Sabadell,

Hostel

Oven
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€/m²/month

Section III: from Alcalá to Montera

-C/ GRAN VIA

35€/m2

55€/m2

80€/m2

100€/m2

140€/m
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65€/m2

70€/m2

100€/m2

140€/m

2 180€/m

2
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The new development on Paseo de la Castellana is taking shape with the addition of
brands such as Uniqlo and Nike, which will further strengthen the retail offering in the Azca
area, particularly on Orense Street.

From an investment point of view, although the year started in a very progressive manner,
the last
The last few months of 2024 have been a long-distance race for investors and sellers, with
the start of the year marked by the sale of the iconic WOW building on Gran Vía.

However, we could say that Serrano has been the undisputed star in terms of investment.
The sales of the Hublot and Breitling stores, the premises leased to Liu Jo, and the IKKS with
returns stabilities around 3.4% have been very relevant in marking the line of returns in
Madrid in the prime zone.

Without leaving Barrio Salamanca, we have witnessed at least six transactions between the streets of
Ayala, Claudio Coello, and Hermosilla with returns close to 4.5%, as demonstrated by the sale of the premises
rented to Alohas and Ace & Tate, among others.

We have also seen how the value-add appetite of investors continues to prevail, buying premises that
have been empty for some time in areas such as Princesa Street or Alberto Aguilera to convert
throw them away and give them a restoration format that adds value to their investments.

We understand that the investment appetite seen in this last part of the year will finally bear fruit in
2025. There are orderly processes open and other "offmarket" ones that have taken their first steps
during the month of December and that should finally materialize in the first quarter of 2025,
maintaining these levels of profitability in both the downtown area and the Salamanca
neighborhood.

Below, we highlight some of the transactions aRetail has participated in for the closing.

-MAXIMUM | MINIMUM

ORTEGA Y
GASSET

3,8% 

4,25%

Fuencarral

3,8% 

4,5%

SERRANO

3,3%

3,5%

GRAN VIA

3,5%

4,5%

PRECIOUS

3,5%

4,0%

Yield Minimum Yield Maxima 
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https://restauracionnews.com/2024/09/five-guys-madrid-princesa/
https://restauracionnews.com/2024/09/five-guys-madrid-princesa/
https://restauracionnews.com/2024/09/five-guys-madrid-princesa/
https://www.modaes.com/cosmetica/primor-firma-con-generali-un-contrato-de-alquiler-en-la-calle-preciados-de-madrid
https://www.modaes.com/cosmetica/primor-firma-con-generali-un-contrato-de-alquiler-en-la-calle-preciados-de-madrid
https://www.foodretail.es/retailers/carrefour-abre-supermercado-puerta-sol_0_2000005295.html
https://www.foodretail.es/retailers/carrefour-abre-supermercado-puerta-sol_0_2000005295.html
https://www.foodretail.es/retailers/carrefour-abre-supermercado-puerta-sol_0_2000005295.html
https://www.cmdsport.com/fitness/actualidad-fitness/la-cadena-colombiana-action-black-debuta-espana-nuevo-gimnasios-madrid/
https://www.cmdsport.com/fitness/actualidad-fitness/la-cadena-colombiana-action-black-debuta-espana-nuevo-gimnasios-madrid/
https://www.distribucionactualidad.com/alvaro-moreno-llega-calle-goya-quinta-tienda-madrid/
https://www.distribucionactualidad.com/alvaro-moreno-llega-calle-goya-quinta-tienda-madrid/
https://forbes.es/forbes-watches/501864/la-joyeria-chocron-se-muda-a-la-calle-serrano-en-busca-de-clientes-internacionales/
https://restauracionnews.com/2024/09/five-guys-madrid-princesa/
https://www.foodretail.es/retailers/carrefour-abre-supermercado-puerta-sol_0_2000005295.html
https://www.modaes.com/cosmetica/primor-firma-con-generali-un-contrato-de-alquiler-en-la-calle-preciados-de-madrid
https://www.cmdsport.com/fitness/actualidad-fitness/la-cadena-colombiana-action-black-debuta-espana-nuevo-gimnasios-madrid/
https://www.distribucionactualidad.com/alvaro-moreno-llega-calle-goya-quinta-tienda-madrid/
https://forbes.es/forbes-watches/501864/la-joyeria-chocron-se-muda-a-la-calle-serrano-en-busca-de-clientes-internacionales/
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https://www.ejeprime.com/comercial/nueva-apertura-en-serrano-majorica-releva-a-la-bomboneria-santa-en-serrano-56
https://www.ejeprime.com/comercial/nueva-apertura-en-serrano-majorica-releva-a-la-bomboneria-santa-en-serrano-56
https://es.fashionnetwork.com/news/Paco-martinez-refuerza-su-presencia-en-la-capital-con-una-apertura-en-el-barrio-de-salamanca,1666932.html
https://es.fashionnetwork.com/news/Paco-martinez-refuerza-su-presencia-en-la-capital-con-una-apertura-en-el-barrio-de-salamanca,1666932.html
https://grupoduplex.com/del-paramo-vintage-inaugura-su-flagship-en-madrid/
https://grupoduplex.com/del-paramo-vintage-inaugura-su-flagship-en-madrid/
https://www.ejeprime.com/comercial/nueva-apertura-en-serrano-majorica-releva-a-la-bomboneria-santa-en-serrano-56
https://es.fashionnetwork.com/news/Paco-martinez-refuerza-su-presencia-en-la-capital-con-una-apertura-en-el-barrio-de-salamanca,1666932.html
https://grupoduplex.com/del-paramo-vintage-inaugura-su-flagship-en-madrid/


In 2024, Málaga's population reached 591,634, according to the Andalusian Institute of
Statistics and Cartography, representing a slight increase of 0.9% compared to the previous
year. This growth was driven by the positive migration balance and the city's attractiveness
as a residential and tourist destination. This dynamism consolidates Málaga as one of the
main urban centers in southern Spain, contributing significantly to the region's economic
and social development.
Malaga has an average gross income of 29,191 euros, which reflects a moderate economic
level compared to other Spanish cities of similar size, but with an internal growth
annual rate of 5.72%. The unemployment rate in the city, although higher than the national
average, shows a downward trend. In the province, unemployment stood at 17.45% in
February 2025, an improvement
compared to 2024, with improvements in key sectors such as tourism and services, the main
drivers of the Malaga economy.
The Andalusian capital has achieved its best export figure for 2024, with a total of €3.033
billion (1.7% more than in 2023). Products such as olive oil, fruits, and meat stood out for their
growth in international markets.

Málaga continues to consolidate its position as a leading tourist destination in Spain and
Europe. In 2024, the city registered over 1,600,000 travelers, a 5.81% increase compared to
2023. Overnight stays in the Andalusian capital also increased during 2024, by 4.86%, with
3,476,000 overnight stays.

The Andalusian city was the Spanish city with the highest hotel occupancy in 2024,
reaching historic highs, surpassing pre-pandemic figures. More moderate growth with
more stable prices is expected in 2025.

Málaga combines its historical and cultural offerings such as the Picasso Museum and the
Alcazaba with a diverse gastronomy and urban beaches, making it an attractive destination
all year round. Iconic areas like Calle Larios and Muelle Uno maintain high footfall, attracting
both major international brands and small local businesses.
Retail in Málaga has evolved to adapt to new trends and market demands. However, it
currently stands at a crossroads, where the growth of tourism and the evolution of the retail
sector must be carefully balanced to ensure economic sustainability and a high quality of life
for its residents.

Finally, Málaga combines a constantly expanding tourism offering with a dynamic and
resilient retail sector. The city continues to position itself as a key driver of the regional
economy, attracting both visitors and new residents, who find it a constantly evolving city
with international reach.

0,9%
interannual

5,72%
interannual

 

-9,59%
interannual

591.634
 

29.191 17,45%Inhabitants 2022 feb. 25

Population Average Gross Income Unemployment

TOURISM AND
RETAIL ANALYSIS

SOCIOECONOMIC
ANALYSIS
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Age and Gender

Average purchasing power Average household size 

Heat maps

Annual income
29%

Potential market (inhabitants) 693.800
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11Jonh Scotts 

12 Federopticos

13The Basket

14 Sephora 15

Available
1 Desigual, Sabor a España,

The Body Shop, Etam

2 Victoria's Secret, Marcos

Jewelry, Hotel Larios One Shot,

Kiko Milano, Marcos Jewelry 

3 Rayban, Adidas, Change,

Pandora, L’Occitane, Primor

4Bimba y Lola, Adolfo Dominguez,

Pikolinos, Primor, Sunglass Hut,

Quera Jewelers

5Oysho, Tezenis, Casa Mira,

Look Look, Primor, Mango

6Mango Man, Calzedonia,

Captain Candy Shop,

Intimissimi Ouommo, Intimisimi

8 Suarez, Diario Sur

Farmacia Mata,

IQOS

7 Sometimes,

Exchange, La Canasta

10Salamanca Food, Larios Tobacco Shop,

Koala Bay, Sunglasses Roberto,

Santander Work Cafe

9 Massimo Dutti

12 Rituals,

BBVA

1

24 Woman
Secret

Caixabank

€/m²/mes

M2

SURFACE RENTALS -Marques de Larios Street

CURRENT ESTABLISHMENTS

 

Constitution Square

STREET NUMBER FASHION OTHERS COSMETICS SERVICES HOME RESTORATION LOCAL AVAILABLENo

Nº Locales
54

Available premises
1

Availability
2.00%

Categories

65,00%FASHION*

OTHER

COSMETICS

RESTORATION

SERVICES

19,00%

15,00%

11,00%

9,00%

44,00%

*jewelry/watch shops represents 11.00% and is included in the fashion category
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YIELD 

HIGHLIGHTS FEATURED NEWS

For another year, Málaga remains among the top five cities that are extremely
attractive to both retailers and investors. However, it is another city whose main
commercial street, Calle Larios, is owned by a few families who manage
transactions, making market turnover more difficult. Significant developments
include the departure of Inditex brands Bershka and Pull&Bear from Calle Larios.

We can highlight the opening of the Quera jewelry store in the former premises
occupied by Bershka, the opening
Adidas store in the former Pull&Bear, the expansion of the Marcos jewelry store in the
former Vodafone, the opening of Sephora in the former Benetton, the future opening
of La Canasta in the legendary Lepanto cafeteria, as well as the opening of the third
Primor store on Larios Street in the former Spring-
field and the opening of Iqos in the old Apodemia.

Even so, the city is experiencing a vibrant and prosperous period, with growing
interest from both national and international investment in other commercial areas of
the city.

In this sense, the Soho area stands out, not only as a residential area but also from a
commercial and leisure perspective. Likewise, the Alameda area and the Paseo
Marítimo are also areas of interest.
in which, evidently with less adjusted returns than in Calle Larios, they are very
attractive to investors.

Below, we highlight some of the transactions aRetail has participated in for the closing.

Current
Distribution

Watch
Test> >

-MAXIMUM | MINIMUM

MARQUIS OF LARIOS

3,75% 4,00%

Yield
Minimum 

Yield Maxima 
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https://www.distribucionactualidad.com/iqos-abre-en-malaga-su-primera-boutique-en-andalucia/
https://www.distribucionactualidad.com/iqos-abre-en-malaga-su-primera-boutique-en-andalucia/
https://www.watch-test.com/quera/el-gran-desembarco-de-quera-en-malaga/
https://www.watch-test.com/quera/el-gran-desembarco-de-quera-en-malaga/
https://www.distribucionactualidad.com/iqos-abre-en-malaga-su-primera-boutique-en-andalucia/
https://www.watch-test.com/quera/el-gran-desembarco-de-quera-en-malaga/


TOURISM AND
RETAIL ANALYSIS

SOCIOECONOMIC
ANALYSIS

Palma de Mallorca has established itself as one of the most important tourist destinations in Europe.

The city not only stands out for its sun and beach appeal, but has also reinvented itself with its cultural

offerings. This is reflected in the 4.11% increase (compared to 2023) in travelers visiting the city, reaching

2,577,097, with a high predominance of foreign tourists. Also notable is the predominance of foreign

tourists in overnight stays recorded in the city, which together (including domestic and international

tourism) increased by 4.20% compared to 2023.

Palma de Mallorca continues to consolidate its position as the main economic driver of the Balearic

Islands. 

The combination of high-level tourism, urban development and the expansion of its commercial

activity positions it as a city in continuous growth at a global level.

Palma de Mallorca reached 431,521 inhabitants in 2024 (according to the National Institute of

Statistics). This figure reflects the municipality's continued trend of moderate growth

compared to previous years. This increase is due to the fact that Palma de Mallorca has

consolidated its position as a top tourist destination and is also becoming an attractive

residential area for foreigners.

The average gross household income in Palma stands at €33,871, representing a 7.14%

increase compared to the previous year. This increase is among the highest in other

Spanish cities with significant tourist influx. The unemployment rate in Palma de Mallorca

remains well below the national average, standing at 7.20% in February 2025, and

trending in parallel with the provincial rate in the Balearic Islands.

From an economic perspective, Palma has maintained stable growth, in line with the

evolution of the regional Gross Domestic Product (GDP), as the Balearic Islands was the

autonomous community that recorded the greatest GDP growth in terms of volume in 2023

(5.7%), according to data from the INE. 

The annual rate of change in the CPI in the Balearic Islands reached 3.4% in January 2025,

which is the same as the previous month and the previous year. Although this figure has

been fairly stable, the Balearic Islands' CPI is higher than the national rate, which reached

2.9% over the same period.

Palma de
Mallorca
Saint Michael I Born
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Palma de Mallorca

Saint Michael

Age and Gender

Average purchasing power Average household size 

SOCIOECONOMIC DATA

18Mil € 2,5

Saint Michael 3

San Miguel Street

Saint Michael 36 Saint Michael 63

San Miguel Street
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0-14

60+

Age
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PEDESTRIAN TRAFFIC
600.000

CURRENT ESTABLISHMENTS
STREET NUMBER FASHION OTHERS COSMETICS SERVICES HOME RESTORATION LOCAL AVAILABLENo
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2 Haris Cotton,

Simorra,

L’Aguila

6 Mango Man,

Global Exchange

12 Popeyes

4

6

Primor,

Bellavista

Majorica Pearls

8

11Banca March Foundation

13Kratos Tattos, Intimissimi

Man, Cellini

15Majorica Pearls, Orange

Barcelona Cost

10

12

14

Citees, Neus CHG,

Stradivarius Toni Pons,

Jimmy Fairly

1 The sword,

Toronto 3Freshly

Cosmetics Cafe

5 NYU.NYU,
Christmas

7 Magic Store

9 Rituals 17MAC, Camper

19 Calcedonia, Claire's

Lotteries,

Mira Mira,

Multiopticas

Nº Locales
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2 locals available Availability
2.00%

Categories

FASHION*
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RESTORATION
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OTHER 

HOME 

14,000%
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represents 14.00% and is included in the fashion category
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S21 Church

Saint Michael
23 Available

25 Plovins

27 Brownie

35 Touch Movil,

Miin Cosmetics

Snipes37 

30 Pull&Bear

32 Church, The

Gelateria

39New Yorker

41

43

Munar Pharmacy

Available, Misako

34 Desigual

36ETAM, Casting

38 Palo Plata

40

45 Intimissimi

47

49

One Cha Forn del

Sant Cristo

42 Slap

44 Yves Rocher,

Paco Martínez

46 Fancy, Moda Sport Group, Lush

Zapateria Andarina, Siglo XXI, Trian

Pharmacy, Cachet, Ulloa Optician

63 All, The Cannabis

Corner Patricia

Guerrero65

48Santa Catalina Church

€/m²/month

M2

SURFACE RENTALS -SANT MICHAEL
STREET

0 - 100

101 - 300

301 - 500

501 - 100050€/m2

65€/m2

100€/m2

125€/m

2

20€/m2 25€/m2

60€/m2

80€/m2

120€/m2

135€/m

2

> 1000

16 Guess

18 Mango

20Forum, Follow-up

22 Tezenis

24Sunglass Hut

26 Ursmart,
You Pack

28Valldemossa Embroidery,
José Balaguer Pharmacy
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CURRENT ESTABLISHMENTS
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1 Sandro,

H&M, BBVA

6 Bar Bosch, Tintin

Perfumery

7Mc Donalds 9

Cappuccino

27Casal Solleric,

25 Zara

23La Caixa,

1 Massimo Dutti

28 Corner 26

Multioptics 24Jjana,

Bagatela

22Max Mara
20La Siesta, Tobacco Shop,

Streak

19German Watchmaking,

Louis Vuitton

Banco Santander17

18Nicolas Jewelers

16Escada, Bvlgari,

Ginger

15Perfumerias Tin Tin,

Stradivarius

14 Multiópticas 12Lola

Casademunt

10Twin set

8

6

Born 8 Pretty

Ballerinas, German

Watchmaking

11 Pharmacy

9 Nature

6 Omb

3

1

Code Zero

Hugo Boss

4Zara Home 2

Oysho

Nº Locales
42

Available premises
0

Availability
0%

Categories

FASHION*

RESTORATION

SERVICES

COSMETICS

OTHER 

HOME 

5,00%

5,00%

2,00%

17,00%

14,000%

58,00%

*jewelry/watch shops represents 10.00% and is included in the fashion category

116  | Retail Report Retail Report | 117Palma de Mallorca Palma de Mallorca

MINIMUM RENTAL RATE

MAXIMUM RENTAL RATE



YIELD 

HIGHLIGHTS FEATURED NEWS

In recent years, Palma de Mallorca has become a focus of interest for the world's leading luxury

brands. Specifically, they want to set up shop on Passeig del Born, where brands such as Louis Vuitton,

Max Mara, Hugo Boss, Sandro, and others can already be found. The problem lies in the lack of large-

scale stores due to the street's shape, which is why some luxury brands are choosing to locate on

Jaime III as an alternative (always near the intersection with Passeig del Born).

For mass-market groups, their main target is Sant Miquel Street or Plaça del Marqués de Palmer,

where vacancy is practically zero and contracts are signed before the previous tenant leaves.

From an investment point of view, Palma de Mallorca is one of the main cities that

vain from investment appetite.

Sant Miquel and Born streets are the two preferred areas for investment by Spanish families. Yields in

these areas are beginning to consolidate around 4.5% and are certain to

The drop in interest rates will lead to the closing of several transactions that have not been carried

out in recent years.

Although the investor focus is not as pronounced as in these two points, there are other commercial

streets-

cial areas such as Jaime III, San Nicolás or Calle Colón are beginning to increase the interest of this

public due to the modernization of the area and the availability of buildings under renovation.

Below, we highlight some of the transactions aRetail has participated in for the closing.

Alimarket

Modaes

Last
minute>

>

>

-MAXIMUM | MINIMUM

SAINT MICHAEL

4,50%

5,00%

BORN

4,50%

4,75%

Yield Minimum Yield Maxima 

118  | Retail Report Retail Report | 119Palma de Mallorca Palma de Mallorca

https://www.alimarket.es/restauracion/noticia/395699/vicio-lleva-a-mallorca-su-formato-de-local-hibrido
https://www.modaes.com/empresa/lola-casademunt-impulsa-su-expansion-en-espana-con-una-apertura-en-palma-de-mallorca
https://www.ultimahora.es/noticias/palma/2024/07/21/2204939/ola-cafes-especialidad-arrasa-palma.html
https://www.ultimahora.es/noticias/palma/2024/07/21/2204939/ola-cafes-especialidad-arrasa-palma.html
https://www.alimarket.es/restauracion/noticia/395699/vicio-lleva-a-mallorca-su-formato-de-local-hibrido
https://www.modaes.com/empresa/lola-casademunt-impulsa-su-expansion-en-espana-con-una-apertura-en-palma-de-mallorca
https://www.ultimahora.es/noticias/palma/2024/07/21/2204939/ola-cafes-especialidad-arrasa-palma.html


SOCIOECONOMIC
ANALYSIS

TOURISM AND
RETAIL ANALYSIS

In 2024, San Sebastián's population reached 189,093, according to the National Institute of

Statistics (INE). Although this represents a stable trend compared to last year, this figure

represents the city's all-time high. This reflects the city's attractiveness as a high-quality

residential destination.

The average gross household income in San Sebastián stands at €60,091 (INE 2022),

reflecting a high economic level compared to other provincial capitals. In terms of

employment, the city's unemployment rate fell by 7.21% in February 2025, well below the

national average. Despite a slight increase compared to the previous year, San Sebastián

remains one of the cities with the lowest unemployment rate.

The annual rate of change in the CPI in the Basque Country reached 3.5% in January 2025, a

decrease of one-tenth of a percentage point compared to the previous month, although it

remains at the same level as a year ago. This represents a degree of stability (within the

context of rising prices), which nevertheless remains above the national figure, reaching 2.9%

over the same period.

San Sebastián maintained its position as one of Spain's top tourist destinations in 2024.

According to the INE (National Institute of Statistics and Census), the number of travelers to

this tourist destination in 2024 was 1,010,617, representing a 9.91% increase compared to the

previous year. Furthermore, overnight stays also remained 10.21% higher than in 2023,

reaching 2,049,903 overnight stays (including both domestic and international tourism). As

can be seen, tourism continues to grow positively in the city, which has consolidated its

position as one of the most attractive tourist attractions in northern Spain.

Retail activity in San Sebastián continues to grow. Avenida de la Libertad registered 95.83%

occupancy, while Loiola Street reached 100% occupancy. These figures demonstrate the

high demand and attractiveness of these areas for retailers.

0,19%
interannual

8,60%
interannual

 

-5,38%
interannual

189.093
 

60.091 7,21%Inhabitants 2022 feb. 25

Population Average Gross Income Unemployment

San
Sebastián
Av. Libertad | Loiola
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Age and Gender

Average purchasing power Average household size 

Heat maps
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40Basque, 

Starbucks
38Santander Work Café

36 BBVA

21Massimo Dutti,

Cafeteria Avenida XXI

28Loogo 26Solga

Boutique

24Casas Shoe Store,

Angela Diamantista

19Zara Home

22La Caixa

15

13
Banco Santander 11 Iks 9

Primor 7

Druni
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SURFACE RENTALS -AV. LIBERTY

Parking

45 Arnoldo Ice Cream Shops,
Cache, Erika Galea Stylists

43Cajamar Caja Rural

41 Deutsche Bank Halcón
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Jewelry

39

37 Arbelaitz, Mineral
Shop, Mini
Cosmetics

35 Sketch Concept
33Tramas+, Rituals

1 Oysho
27Bimba and
Lola 25 Sabadell

32 Available,
Pharmacy

30Auzmendi Fashion
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18
16
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Prox. Opening
Bank
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HIGHLIGHTS

SURFACE RENTALS 

San Sebastián is one of Spain's leading retail cities. Much of the interest it generates is driven
by the influence of the French public, who generally come to Spain to shop, motivated by the
price differences compared to their home countries.

Avenida Libertad and Loiola remain the city's most desirable streets, with the highest rents.
However, San Marcial, Getaria, and Arrasate streets also have high demand.

In line with other Spanish cities, the perfume sector has been (and continues to be) very
active. Proof of this is that brands like Druni and Sephora have two stores in the city center. It's
also important to note that brands like Brownie and Parfois are investing in the city to
develop their new store concepts with more space.

From an investment perspective, San Sebastián is among the top three cities with the
greatest focus on both national and international investment. Streets like Loiola, Arrasate, and
Libertad are among the most coveted, with yields close to 4.5%.

The lack of a major shopping center in the city, coupled with strong retail sales (partly fueled
by this very reason) and the influx of French tourism, make San Sebastián a city with high
investment demand and limited supply. 

€/m²/mes

M2

M 2

M 2

-C/ LOYOLA

MINIMUM RENT
MAXIMUM RENT

CURRENT ESTABLISHMENTS
 STREET NUMBER FASHION OTHERS COSMETICS SERVICES HOME RESTORATION LOCAL AVAILABLENo
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FASHION*
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OTHER

SERVICES 6,00%
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O'Donnell | Velázquez | Tetuan

Sevilla
2

YIELD 

FEATURED NEWS

Yield
Minimum 

Yield Maxima 

DonoSShopping >

-MAXIMUM | MINIMUM

AV. LIBERTY

4,75%

5,00%

LOYOLA

4,50%

4,75%

Below, we highlight some of the transactions aRetail has participated in for the closing.
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Sevilla

O'Donnell
Velazquez
Tetouan

Age and Gender

Average purchasing power Average household size 

| O’DONNELLSOCIOECONOMIC DATA
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Calle O’Donnell
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TOURISM AND
RETAIL ANALYSIS

SOCIOECONOMIC
ANALYSIS

Seville continues to consolidate its position as one of the most iconic tourist destinations in
Spain and Europe. In 2024, the city registered a 3.28% increase in the number of travelers
(domestic and international), reaching 3,122,242. This influx of travelers is most noticeable in
the spring months due to events such as the April Fair and Holy Week. This tourism boom is
also reflected in the number of overnight stays, which were 5.57% higher than in 2023,
reaching a total of 6,539,019 overnight stays in 2024 (according to the INE).

Trade in Seville maintains a positive trend, having consolidated its position as the leading
province in Andalusian exports, reaching a record €5.283 billion, representing a 35.93%
increase compared to the same period last year. Also noteworthy is the increase in
increase in freight traffic at the port of Seville and the importance of local commerce in
Seville's neighborhoods.

In 2024, the city of Seville experienced moderate growth, bringing its population to 687,488,
making it the fourth most populous city in the country. The Este-Alcosa-Torreblanca district
is the most populous in the municipality. According to the most recent data from the
National Institute of Statistics (INE), the average age of the population in the city of Seville is
42.14 years.
The average gross household income in Seville stands at €31,576, a significant increase of
6.14% and reflects an economic level and trend similar to that of other provincial capitals. In
the labor market, the city's unemployment rate fell to 17.15% in February 2025, which, despite
having experienced a decrease of almost 8%, remains above the national average.

In terms of economic growth, Seville shows a slowdown in growth, registering a 
0.7% GDP growth in the fourth quarter of 2024, and by the end of 2025 the figure is
estimated to reach 1.6%. Finally, in 2024, Seville stood out in the construction sector by
recording an increase of 0.7%. 30% increase in permits for new homes, contrasting this
increase with the trend observed in other Spanish cities, where construction is more
stagnant.

0,51%
interannual

5,04%
interannual

 

-7,99%
interannual

687.488
 

31.576 17,15%method. 2022 feb. 25

Population Average Gross Income Unemployment
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Heat maps

Annual income

Potential market 

Age and Gender

Annual income

Average purchasing power Average household size 
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*The data shown in the graphs in
the sections ‘Socioeconomic
Data’ and ‘Pedestrian Traffic’

have been provided by Geoblink
by MyTraffic, a leader in traffic

data. 
geolocation in Europe.
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Heat maps

Potential market Age and Gender

Annual income

Average purchasing power Average household size 
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*The data shown in the graphs in
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data. 
geolocation in Europe.
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PEDESTRIAN TRAFFIC
1M

CURRENT ESTABLISHMENTS

 STREET NUMBER FASHION OTHERS COSMETICS SERVICES HOME RESTORATION LOCAL AVAILABLENo
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SURFACE RENTALS 

YIELD 

HIGHLIGHTS
-C/ 

-MAXIMUM | MINIMUM

An important retail milestone for the city is the opening of the new Zara flagship store in
Plaza del Duque, with a surface area of over 5,000 m2. This move also meant that the three
Zara stores previously occupied were replaced by other Inditex Group brands, Zara Man
and Zara Home, and the third store by the Scalpers Group. This demonstrates the Inditex
Group's commitment to the center of Seville, the third most visited city in Spain. 

The Tetuán-Velázquez-O'Donnell axis remains the city's main commercial hub. However, Rioja
Street is also a niche for premium brands seeking to establish themselves in the city. 
Sierpes Street, which, despite having gone through difficult times in terms of vacancy, we
can say that in the last two years it has regained its strength as the city's most urban brands
have created their cluster on the street, without forgetting the presence of brands from the
service and souvenirs. These two streets are gaining interest due to the limited availability of
commercial space in other sections.

Seville continues to be one of the main cities of interest for investors. Perhaps the investment
appetite in this regard lies somewhat more strongly among domestic investors. 

As previously mentioned, the commercial axis Tetuán - Velázquez - O’Donnell continues to
be an objective
However, the available supply of properties is very limited to meet this high demand, which
means that yields have been adjusted over the years. It's worth noting that, in the last year,
deals in this area have closed at around 4.5%.
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Valencia
 John of Austria | Columbus

FEATURED NEWS

Below, we highlight some of the transactions aRetail has participated in for the closing.

Boulevard Sur

Modaes

Alicante
Plaza >>

>
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John of
Austria
Valencia

Age and Gender

Average purchasing power Average household size 

SOCIOECONOMIC DATA
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TOURISM AND
RETAIL ANALYSIS

SOCIOECONOMIC
ANALYSIS

Valencia continues to establish itself as a benchmark for Mediterranean tourism, with
steady growth in the number of national and international visitors. The number of travelers
visiting the city in 2024 reached 2,089,771 (according to the INE), representing a 1.01%
increase over the previous year. This figure is notable for the influx of foreign travelers
during the summer period. The influx of international tourism is also reflected in overnight
stays in 2024, which were 6.55% higher than in 2023.

Regarding commerce, the DANA significantly affected local commerce in Valencia.
Therefore, the Confederation of Merchants and Self-Employed Workers of the Valencian
Community launched a campaign to support the reopening of affected small businesses. In
addition, the City Council
The Valencian government has awarded works to improve the Rastro Market.

Valencia remains the third most populated city in Spain, reaching 825,948 inhabitants in
2024, representing a 2.26% increase compared to the previous year. The distribution of
these inhabitants is fairly similar across all districts, with Quatre Carreres being the most
populated.

Gross household income in the municipality (according to the latest available data)
amounts to 33,491 euros, representing an increase of 3.96% compared to the previous
figure. This places wealth in the capital of the Turia River above the provincial and regional
average. The unemployment rate in Valencia stands at 11.67%, which is above the Spanish
average, but has experienced a
reported a year-on-year decline of more than 3%.
In 2024, the economy of the Valencian Community demonstrated a remarkable capacity
for recovery, achieving growth of more than 2% despite the challenges arising from the
DANA that hit the region at the end of the year. This progress exceeded the European Union
average and was boosted  by the revival of exports, the boom in tourism and the increase
in foreign investment, with a special focus on the digital sector. 

2,26%
interannual

3,96%
interannual

 

-3,63%
interannual

825.948
 

33.491 11,67%Inhabitants 2022 feb. 25

Population Average Gross Income Unemployment

146  | Retail Report Retail Report | 147Valencia Valencia



PEDESTRIAN TRAFFIC
900.000

CURRENT ESTABLISHMENTS

 STREET NUMBER FASHION OTHERS COSMETICS SERVICES HOME RESTORATION LOCAL AVAILABLENo
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Valencia
Colon

Age and Gender

Average purchasing power Average household size 

Age

51.8% WOMEN MEN 48.2%

SOCIOECONOMIC DATA
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PEDESTRIAN TRAFFIC
2.4M

CURRENT ESTABLISHMENTS

 STREET NUMBER FASHION OTHERS COSMETICS SERVICES HOME RESTORATION LOCAL AVAILABLENo
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YIELD 

HIGHLIGHTS FEATURED NEWS

Valencia, which has maintained its position in the ranking of the main cities for retailer openings and

attracting investors, has been the protagonist of one of the most significant transactions in 2024. The

premises occupied by Zara on Calle Colón have been acquired by one of the major Spanish mutual

funds, which has caused profitability in the city to fall below 5%.

In addition to Colón Street, other areas such as Jorge Juan and Juan de Austria remain key

locations for investors, who are watching retailers continue to open stores on these commercial

thoroughfares, consolidating them as safe investment streets for high-net-worth individuals and

families.

On the other hand, although streets like Ruzafa and Poeta Querol remain important commercially,

the returns are not as attractive due to the somewhat lower demand in these areas.

In the agency market, several notable relocations and openings stand out, such as Hugo Boss,

which moved its store from Calle de la Paz to Sorni; Swatch, which moved from Calle Juan de

Austria to Colón; the opening of Alvaro Moreno on Calle Colón, its first store in the city center; and

the opening of Lego, which also marks its first establishment in Valencia.

The retail sector is constantly evolving, and in recent years, the Martínez Ferrando and Conde

Salvatierra neighborhood has gained prominence, housing some of the city's most urban brands, such

as Two Jeys, Eme Studios, Yuxus, Scuffers, and Kaotiko, among others.

Below, we highlight some of the transactions aRetail has participated in for the closing.

America >
Malls&Retail

Scuffers.co
Instagram >
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https://www.instagram.com/scuffers.co/p/C90QKrTC4-b/?hl=en&utm_source=chatgpt.com&img_index=1
https://www.instagram.com/scuffers.co/p/C90QKrTC4-b/?hl=en&utm_source=chatgpt.com&img_index=1


SOCIOECONOMIC
ANALYSIS

In 2024, Vigo's population reached 293,977 inhabitants, according to data from the National
Institute of Statistics (INE), consolidating its position as the most populated municipality in
Galicia. Although the increase has been moderate, it indicates stability in the city's
demographic growth, which remains an attractive location due to its industrial and port
importance in northwestern Spain. This increase is a positive sign of the city's progress and
evolution.

The average gross income per household in Vigo stands at 29,886 euros (INE 2022), which
represents an 4% increase compared to the previous year. This figure reflects the city's
intermediate economic level compared to other Spanish cities. In the labor field, the
unemployment rate in Vigo fell by 12.09% in February 2025, approaching the national
average. This decrease reflects the economic diversification pact, with the growth of sectors
such as the automotive, fishing, and marine technology industries, in addition to the
importance of the Port of Vigo as a global logistics hub, which has fostered job creation. 

From an economic perspective, Vigo has maintained steady economic growth, aligned with
the increase in Galicia's GDP. The city has diversified its economy through industrial
modernization, the development of technology hubs, and a commitment to sustainable
energy infrastructure, excelling in sectors such as naval, automotive, and clean energy,
reinforcing its position as a benchmark for industrial innovation in northwestern Spain.

In 2024, the real estate market in Vigo has experienced a price increase due to the cre-
demand driven by economic growth. Supply remains limited, making it difficult access to
housing, especially for young people, is also increasing. Furthermore, there is a growing
interest in the city's peripheral areas.

0,11%
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interannual
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29.886 12,09%Inhabitants 2022 feb. 25

Population Average Gross Income Unemployment
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Prince
Vigo

Age and Gender

Average purchasing power Average household size 

SOCIOECONOMIC DATA

52.1% WOMEN MEN 47.9%
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Rua do Principe 6 Rua do Principe 36

Rua do Principe

Rua do Principe 59

30-44

15-29

45-59

0-14

60+

Age

20% 10% 0% 10% 20%

16.7Mil € 2,4

TOURISM AND
RETAIL ANALYSIS

Vigo has experienced significant growth in the tourism and trade sectors in recent years, reaching
530,576 travelers (national and international) and consolidating its position as a key destination in
Galicia, especially during the Christmas holidays. According to data from the National Institute of
Statistics (INE), in August 2024, the city reached its all-time high for hotel-stayed tourism, with a total of
123,424 overnight stays. This growth is primarily due to the increase in international tourism, which saw
a significant increase in both the number of foreign tourists and tourist spending (INE).

Trade in Vigo has broken historic records in freight traffic. In 2024, more than 5.6 million tons were
handled, representing an 18% increase compared to 2023, according to data from the Port Authority
of Vigo.
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PEDESTRIAN TRAFFIC
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CURRENT ESTABLISHMENTS
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SURFACE RENTALS 

YIELD 

HIGHLIGHTS
-W/ PRINCE 

-MAXIMUM |
MINIMUM

PRINCE

4,50% 5,00%

Yield Minimum Yield Maxima 

Following the dynamics of the shift from Urzaiz Street to Príncipe Street, already mentioned
for retailers, we could say that this dynamic is repeating itself for investors. The opening of
the Zara flagship on Príncipe Street has been the main driver of this change, which we can
now say has been consolidated.

One of the city's major operations has been the replacement of Cortefiel with the Primor
perfumery and the opening of Mango Teens in the former premises occupied by Inside.

We have to estimate the latest transactions on Urzaiz Street at around 6%, which makes it a
comfortable volume, always with market rents and newly signed contracts.

For its part, Príncipe Street, a popular location for new retail openings, is, as we mentioned,
a desirable location for investors looking to invest in Galicia.
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Saragossa
Independence Walk

Just Retail The Spanish> >

FEATURED NEWS

Below, we highlight some of the transactions aRetail has participated in for the closing.
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https://www.justretail.news/noticias/primor-abre-su-primer-establecimiento-en-vigo-y-el-segundo-en-galicia/
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Saragossa

Independence
Walk

SOCIOECONOMIC DATA

Age and Gender

Average purchasing power Average household size 
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SOCIOECONOMIC
ANALYSIS

In 2024, Zaragoza's population reached 686,986, according to the National Institute of
Statistics (INE), making it the fifth most populous city in the country. Its growth reflects a
balance between its historical legacy and its evolution as a leading economic and industrial
center.

The average gross household income in Zaragoza stands at €31,519 (INE 2022), a significant
increase of 5.06%, and an unemployment rate of 8.75%, two percentage points below the
national average and the second lowest in the country. Its tourist and cultural appeal also
stands out, making it a key destination in Spain thanks to its historical heritage and events
such as the Feria del Pilar.

In 2024, Aragon's Gross Domestic Product (GDP) grew by 3.3%, exceeding the national
average, according to data from the Aragonese Institute of Statistics (IAEST). Aragon's
exports totaled €15,637.8 million, a 4.4% drop compared to the same period in 2020. 
2023. This decline reflects the challenges of the sector, especially the automotive sector,
which has suffered significant reductions over several months.

Zaragoza experienced an 8.23% increase in the number of travelers (domestic and international),
reaching a total of 1,230,695 tourists. This growth is largely due to the high influx of visitors during
the Fiestas del Pilar in October, the city's peak tourist attraction, as well as the increase in cultural
and business tourism in spring and summer. Furthermore, this growth is also reflected in overnight
stays, which increased by 5.18% compared to 2023, reaching 2,057,998 stays (according to the INE).

According to data from the Observatory of Economic Complexity (OEC), trade in Zaragoza showed
remarkable dynamism and was positioned as the fifth Spanish province in exports, reaching
with a value of 1.04 billion euros, and in imports, with 1.3 billion euros. In addition, it is worth noting that
retail trade in Zaragoza grew in 2024, with 49.5% of businesses increasing their sales in the first five
months of the year and anticipating higher turnover in the summer campaign by 47.7%, according to
the Chamber of Commerce, reflecting the recovery of the sector.
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PEDESTRIAN TRAFFIC
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CURRENT ESTABLISHMENTS
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Zaragoza is one of Spain's leading retail cities, and along with Bilbao, it's arguably the most

important in northern Spain. The Aragonese capital is a connecting point between Madrid

and Barcelona, making it a strategic city due to its location.

The upcoming opening of the Zara flagship store, which will also include Zara Man, on Paseo

de Independencia with over 5,000 m², demonstrates the city's success.

Zaragoza has been the center of significant retail transactions in both the rental and

investment markets in 2024, with the leasing of the former BBVA premises on Coso Street to

Nike and the sale of premises leased to C&A and Stradivarius. 

These transactions have once again made it clear that Zaragoza, and specifically Av.

Independencia and Coso, remain among the targets of major Spanish retailers and family

investors.
Although profitability was above 5%, it would basically respond to the significant volume

men that it represented an operation of that magnitude for Spanish families, and perhaps a

volume too small for an institutional fund looking in Zaragoza.

However, other operations closed this year in Independencia have placed profitability at 

4.7%-5.25%. These transactions are always very well received by investors, given the premium

type of retailers that continue to occupy the premises.
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